Post Show Report 2025

Audience insight, buyer influence and market reach for stakeholders




Executive summary

Manufacturer-led audience with strong Turkish market depth and broad international reach.

854 58%

Total attendees of visitors were international

Headlines

The event delivered concentrated access to Turkey, alongside reach
across Europe, the Middle East and international markets.

The audience profile is commercially relevant: manufacturers,
equipment suppliers, R&D teams and distributors are strongly
represented.
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39%

Of visitors were from glass
manufacturers
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authorise, influence or specify
purchasing
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Audience profile by job function ~GL ASSM AH

The audience combines commercial, corporate, production and technical decision-making roles. )
14 15 May 2025 lstanbul Turkey

Top job functions

/J Key insight

Corporate Management_ 96 | 17.7% ® Sales & marketing is the largest job
function captured, at 24.8%.
Production / Plant Management— 92} 17.0%
@ Corporate, production and technical

Technical Management - 168} 12.6% management together create a strong
- - : decision-maker story.

[

R&D - - |65]12.0%

P R&D and purchasing/procurement add
Purchasing / PFOCUfement- 45| 8.3% further depth for technical and buying-
led exhibitors.

Other - 32| 5.9%
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Company profile and product sectors

The data shows a manufacturer-led audience with wide representation across glass production sectors.
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Nature of company business

Manufacturer -] 305 | 38.6%
Consultancy / Project Management— 100 | 12.6%
Equipment Suppller- 99 | 12.5%
rso L ] 801101%

] 66 | 8.3%

Distributor
Raw Materials Supplier- 56| 7.1%

other{ ] 37| 4.7%

Trader/Broker {__] 32 | 4.0%
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Products/services manufactured or supplied

Container Production _ 130 | 24.0%
rat class Production - | | GG 1 ;5
ove: ] 113120%
Tableware Giftware Production _ 107 | 19.8%

7] 103 | 19.0%

Flat Glass Processing -

Equipment Manufacturer - 91| 16.8%

Glass Fibre Production _ 82| 15.2%

Agent - | 75 113.9%
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Purchasing influence and equipment interests GL ASSMAN

A high proportion of attendees can authorise, influence or specify purchasing decisions.

Purchasing influence Purchasing responsibility categories

v rorming Equpmen - 193 | 35.7%
v ot - 157 | 29.0%
wetting uipment -] 155 | 26.7%

65%
authorise, influence Batching Equipment - | 148 | 27.4%
or specify
Cold End Equipment 4 | 144 | 26.6%
Inspection / Quality Control _ 138 | 25.5%
Annealing Equipment | 130 | 24.0%
Flat Glass Process Equipment - | 102 | 18.9%

otner [ 59 | 18.3%
Authorise: 177 | Influence: 137 | Specify:
36 | None: 191 Decoration Equipment/materials_ 85| 15.7%
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Geographic reach and company size

The audience is rooted in Turkey, with strong international participation across Europe and beyond.

Top countries by attendees 39

Turkey - | 361 | 42.3% named countries represented in

Unknown : 96| 11.2% the country records
raly - 71! 83%
China l:l 68 | 8.0%
Germany I:l 51| 6.0%
United Kingdom l:l 48 | 5.6%
France l:l 38 4.4%

ran{_] 16| 1.9%

Russian Federation D 14 1.6%

United States [ Egypt |:| 8| 0.9%

Company size profile

50% of respondents work in
companies with 100+ employees.
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Actionable insights for the next campaign Recommended CTA

. . i ’
Lead sales messaging with manufacturer concentration, Turkish market access, buyer Connect with Tur!(ey a“°_' I.Europe -
influence and equipment responsibility data; then layer in international reach for export- glass manufacturing decision-
focused exhibitors and sponsors. makers.



