Post Show Report 2025

Audience insight, buyer influence and market reach for stakeholders



Executive summary

Manufacturer-led audience with strong purchasing influence and clear Mexico-market depth. GA 20¢

976 108 37% 68%

. company profile: influence or authorise
Total attendees Exhibitors panyp :
manufacturers purchasing

Headline story

The show delivered concentrated access to Mexico, supported
by international attendance across the US, Europe and Asia.

The audience profile is commercially relevant: manufacturers,
distributors and equipment suppliers are strongly represented.
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Audience profile by job function GLASSMAN

The audience combines commercial, production, corporate and technical decision-making roles. ';(ﬁ;'u AMERICA 2026
20- ay, Mexico City, Mexico

Top job functions

/J Key insight

Sales & Marketing 150 | 23.8% o

123]19.6% © Sales & marketing is the largest job
function captured.

Production / Plant Management

Corporate Management 113} 18.0%

Production/plant, corporate and

@ technical management together
create a strong operational decision-
maker story.

Technical Management 94 | 14.9%

Purchasing / Procurement - 1411 65% ® The event reaches both commerecial
' and technical buying teams.
R&D 4 351 5.6%
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Company profile and product sectors

The data shows a manufacturer-led audience with broad representation across production and supply

categories.

GLASSMAN

LATIN AMERICA 2026
20-21 May, Mexico City, Mexico

Nature of company business

Manufacturer - 335 | 37.5%
Consultancy / Project Management_ 121 113.5%
pistributor | 1 | 10.2%
Equipment Supplier-_ 88 | 9.8%
other I 59 | 6.6%
Raw Materials Supplier 58 | 6.5%

R&D 43| 4.8%

User / ConsumerD 31| 3.5%
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Products/services manufactured or supplied

o I 167 | 26.6%
Container Production _ 144 | 22.9%
Equipment Manufacturer— 87| 13.8%
Industrial / Scientific Glassware _ 75| 11.9%
agent T 72| 11.4%

Glass Merchant - | 69111.0%

Flat Glass Production | 64110.2%

Holloware Production : 45| 7.2%
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Purchasing influence and equipment interests GLASSMAN

. : . . : : ; Ryefkof LATIN AMERICA 2026
A high proportion of attendees can influence or authorise purchasing, with clear equipment priorities captured. 20-21 May, Mexico City, Mexico

Purchasing influence Purchasing responsibility categories

J inspection / Quaty Control -] 167 | 26.6%
fence or other ] 157 | 25.0%
authorise

weting Eauipment I 142 22.6%

68%

Cold End Equipment -{ - ~ | 110]117.5%
Annealing Equipment 4 ﬁ _ | 10817.2%
Decoration Equipment/materials-l ] 107 | 17.0%

Batching Equipment 4 - 199]15.7%

Influence: 227 | Authorise: 202 |
Specify: 22 | None: 178
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Geographic reach and company size

The audience is rooted in Mexico while still showing international pull and larger-company representation.

Top countries by attendees 27
Mexico | 685 | 70.2% countries represented in
United States I 55 | 5.6% the country records

italy {0 52 | 5.3%

Unknown I:l 45 | 4.6%
China |:| 36| 3.7%
United Kingdom D 22 | 2.3%
Germany D 18] 1.8%
France |:| 15| 1.5%
Colombia [I 710.7%

Belgium / Brazil [| 5)0.5%

Company size profile

52% of respondents work in
companies with 100+ employees.
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