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Executive summary

Large Indonesia-led audience with strong regional reach and clear buyer-influence value.

3,662 115 86% 63%

authorise, influence or

attendees recorded exhibitors from South East Asia : )
specify purchasing

WT Asia is the only large B2B tradeshow

dedicated to the tobacco sector in SE Asia
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Audience profile by job function

The audience includes commercial leads, owners, R&D, management and operational decision-makers.

Top job functions Key insight

Sales & Marketing 728 | 25.3%

® Sales & Marketing is the largest

owne: - 1 | 11.9% function at 25.3%.
Research & Development — 314 | 10.9%

Owners, MDs and C-level

Frean B | respondents add senior buying
Operations & Technical Mgmt- 223 | 7.8% influence.
purchasing 1 procuremerr NN 21817 6% Technical, production, R&D and
Production / Plant Mot -[ NN 217 | 76% ® procurement audiences
Corpoeste Mavisgeenent 19316.7% strengthen the exhibitor value
proposition.
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Company profile and product sectors

The data shows breadth across raw materials, distribution, R&D, equipment, users and production sectors.

Nature of company business Products/services manufactured

Raw Materials Supplier _ 716 | 15.5% Cigarette manufacturing _ 1,005 | 35.0%

i 356 | 12.4%
cut tovacce | N 3461 12.0%

Cigaretteftipping paper _ 337 | 11.7%
Research & Development _ 418 | 9.0% Flavouring/casing/aromatic _ 299 | 10.4%
Plant / Equipment Sup.pller— 371 | 8.0% Filters & acetate — 277 | 9.6%

chemicals NN 269 | 9.4%

other I 258 | 9.0%

292 | 6.3%
consutancy - 297 cigar makers T 254 | 8.8%
Whulesaler— 239 | 5.2% Machinery making/packing — 227 | 7.9%
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Purchasing influence and supply-chain needs

Purchasing responsibility data highlights the strongest areas of commercial interest.

Purchasing influence Purchasing responsibility categories

Manufacturing supplies/maten‘als— 962 | 33.5%
Production / Processing _ 796 | 27.7%
Leaf tobacco - | | I sce | 205%
63% pistribution - 533 | 18.6%

. authorise, influence

or specify Blending I 360 | 12.5%
Primary machinery — 345 12.0%

Secondary machinery— 311 | 10.8%

| 266 | 9.3%
Authorise: 866 | Influence: 670 | Retail -] 238 | 8.3%
Specify: 274 whotesate - 220 | 7.7%
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Geographic reach

World Tobacco Asia delivered a strongly Indonesia-led audience, with meaningful international participation.

Top countries by attendees World regions by attendees

indlonesia - 2,731 | 74.6% south East Asia -] 3,167 | 86.5%

china JJJJJJj 208 15.7% unknown JJ] 139 | 3.8%
unknown ] 139 | 3.8% asia JJJ 121 33%
singapore [l 89| 2.4% westem Europe JJ] 119 | 3.2%

ia ] 49 1.3%
Malaysia J] 49 | Middle East 4] 41 1.1%

Ggrmany—l 44 I 1.2%

south Korea -] 39| 1.1%

Eastern Europe -I 40| 1.1%

Morth America-l 15 | 0.4%

uae ] 35| 1.0%
Africa | 11 | 0.3%

india 4] 30| 0.8%

Central & South America -I 8| 0.2%
Pakistan 4] 30 | 0.8%
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